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If you would like to find out more information about the Young Investor Day event  
please contact: Holly Tatnell on holly@cazenovecapital.com

BE STRATEGIC

Be ambitious in your targets, but don’t  
ignore what it will take to get there...

Jake Meyer, world record breaking adventurer,

spoke at our Young Investor Day event and shares his tips on achieving your goals.

In how you overcome  
challenges and problems. 

Ruthlessly protect your own 
 thinking and planning time.

HAVE COURAGE, CONFIDENCE AND COMMITMENT

Confidence, self-efficacy and self-belief that you  
can achieve the things you set your mind to.  

If you can’t believe in yourself, why should anyone else? 

Courage (mental, physical or moral) to push yourself,  
do what is right and not what is easy in pursuit of the  

things that are important. 

Commitment and discipline to make a positive change  
to yourself and those around you.

“You can never leave footprints that last  
if you are always walking on tiptoe.”

Leymah Gbowee

BE CREATIVE

The pursuit of worthwhile goals  
always involves getting out of  

your comfort zone.

DON’T BE AFRAID  
OF DISCOMFORT

Build a strong team of  
stakeholders, confidants  
and friends around you. 

However impressive your own 
achievement, it is usually  

nothing without the support  
of those around you.

NO (PERSON)  
IS AN ISLAND 

MAINTAIN A SENSE OF  
REALISTIC OPTIMISM

 “Retain faith that you will  
prevail in the end, regardless  
of the difficulties, and at the  
same time confront the most  

brutal facts of your  
current reality.”

Admiral James Stockdale

People will help you. 
Remember to return  

the favour, or at  
least pass it on. 

Be a mentor to the  
next generation.

GIVE BACK

...remember to

Smile!

Sometimes things  
may not work out  

the way you’d wish. 

DON’T FEAR
FAILURE

See it as an important step in the journey.  
Pick yourself up, dust yourself off, and continue with 

renewed vigour and determination.

Nothing ever really worth achieving was very easy.

However miserable your  
journey may feel at times,  

don’t forget to look  
around you, smile,  
enjoy the moment  

and remind yourself that  
you chose this over a  

life more ordinary.

But don’t be afraid to change  
in light of new information  

and shifting context.

 “You never stand in the same  
river twice, the water is always 

moving around your feet.”
Heraclitus of Ephesus
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L ooking back over 2017, it has been a truly remarkable year for geopolitical and 
economic developments. Nevertheless, markets have remained sanguine, generating 
reasonable investment returns while volatility has been at its lowest in over 25 years. 

You will find our Chief Investment Officer Caspar Rock’s thoughts on what comes next 
outlined in this issue. 

A number of important developments took place at Schroders Wealth Management during  
the year. I wrote in our last edition about the team and clients who have joined us from  
C. Hoare & Co, a significant event in the history of both our businesses; I also mentioned our 
establishment of a new business specialising in US clients who are looking for their assets to 
be managed outside of the US. In addition, we have made a number of appointments that 
expand our ability to advise families of significant wealth. This, together with our increase 
of assets under management for such clients, means we rank as one of London’s largest 
multi-family offices. Lastly, we have embarked on a substantial programme of investment 
to enhance our digital presence over the next few years. The most obvious manifestation is 
the changes we are making to our client portal, “eServices”. I would encourage any of you 

who are not yet using eServices to talk to us. 

The other feature of the year has been the number of new clients who have entrusted us 
with their financial affairs. I would like to thank them personally for doing so and, to all 
our clients at Schroders Wealth Management; we remain deeply conscious of the trust each 
of you place in us. Unusually, one new client wrote in to explain why they chose Schroders 
Wealth Management over other wealth management houses. Their priority was to make 
their complex life as simple as possible and they were attracted by our ability to provide 
advice on investments, tax structuring, pensions and longer-term planning in one place. In 
addition, they valued our access to Schroders’ significant international network which they 

felt translated into a more global strategy and spread of investments.
 

There has also been much going on in our international offices, most notably in Milan 
where we have announced that we are combining our business with Banca Patrimoni 
Sella, a predominantly family-owned and managed bank with two centuries of history. 
This Anglo-Italian relationship represents a unique combination for Italian investors 
which allows us to provide the best aspects of a local service as well as international 

wealth management. 

Our offices around the globe are now working increasingly closely to provide a coordinated 
service to clients with complex international affairs or who may wish to hold assets in more 
than one location. At a time of increasing geopolitical risk, more clients are attaching a 

greater importance to jurisdictional diversification. 

I hope you had an enjoyable Christmas and wish you a very happy New Year.

ANDREW ROSS,
GLOBAL HEAD OF 

WEALTH MANAGEMENT
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winemaking 
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increasingly 
recognised 
choices by the 
world’s best 
winemakers” 
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CASPAR ROCK 
Chief Investment Officer

RICHARD JEFFREY
Chief Economist

ANDREW STRANGE
Business journalist
 

LYN TOMLINSON
Wealth Planner

ALINA GREGORY
Assistant Portfolio Manager 

JANE ANSON 
Wine author
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Gridlocked 
economy?
Rising US interest rates offer a glimmer of hope in a 
world dogged by anaemic growth, weak productivity 
gains and stagnant wages, write Caspar Rock and 
Richard Jeffrey

World growth was 
modestly stronger in 
2017 than the previous 

year, and also stronger than 
anticipated at the start of the 
year. That’s good news – although 
you probably have not noticed 
the difference. A world economy 
growing at 3.5% rather than 3.2% 
does not reflect a major change in 
the underlying theme: normal is 
not what we saw during the decade 
prior to the Great Recession; 
normal is a much duller affair. 

Alongside the synchronised 
growth in developed and emerging 
economies, we have also seen poor 
growth in productivity. Although 
this has led to much greater job 
creation than expected in the US, 
Germany and the UK, for the 
average working person it has 
meant low real income growth. 

In countries where labour 
markets have tightened appreciably 
(in the UK there is record high 
employment), it is surprising 
that we have not witnessed more 
wage inflation. It would seem that 
persistently weak wage inflation has 
had another consequence: the lack 
of improvement in living standards 
has been reflected in greater voter 
disaffection with incumbents.

Better performance
Most major economies saw 
better growth momentum during 
2017. For instance, the increase 
in US gross domestic product 
(GDP) looks likely to be around 
2.2%, up from 1.5% in 2016. The 
eurozone also accelerated and, 
whereas improved growth in the 
US was in line with forecasts, the 
eurozone confounded economists’ 
predictions of a slowdown with 
growth accelerating from 1.8% in 
2016 to 2.2% in 2017. Asian and 
emerging market economies saw 
stronger GDP growth buoyed by a 
pick-up in international trade and a 
recovery in commodity prices. 

In terms of the international 
league table, the UK dropped 
down the rankings. On the basis 
of current numbers, growth looks 
to have subsided to 1.5% in 2017, 
after 1.8% in 2016. However, given 
past experience, there is reason to 
believe that activity is currently 
being underestimated, possibly  
by as much as 0.5%. 

What is more, the loss of 
momentum has been significantly 
less severe than was predicted by 
most economists (including those 
in the Bank of England) in the wake 
of the Brexit referendum result. 

One interesting change in the 
balance of growth during the year 
has been the lower contribution 
from household spending but the 
first positive contribution from net 
trade since 2011.

Normalising policy
We expect world growth to 
continue at a similar pace in 2018 
to that registered in 2017. Within 
this, we would expect a stronger 
showing from the US but a slight 
deceleration in the eurozone.
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The combination of continuing 
growth and tightening labour 
markets has initiated a change 
in the tone of the policy debate. 
Although the US Federal 
Reserve (the Fed) began a very 
gentle process of normalising 
monetary policy two years ago, 
it was clearly the case that they 
were looking for reasons to delay 
the pace of rate increases. This 
attitude changed earlier this year; 
previous reluctance to tighten has 
largely disappeared and the Fed 

now seems more determined to 
normalise, unless there are explicit 
reasons not to do so. As a result, 
it is likely that faster growth in 
2018 will be accompanied by three 
0.25% rate rises. 

Alongside higher rates, the 
first steps towards unwinding 
quantitative easing (QE) have also 
attracted considerable attention. 
While this is clearly a threat to 
bond markets and asset prices 
in general, we do not think this 
policy modification is likely to ▼

Richard Jeffrey
Chief Economist

Caspar Rock
Chief Investment 
Officer
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inhibit the bank’s ability to supply 
credit to the private sector. As 
such, we do not regard the QE 
reversal as presenting a major 
threat to real activity. 

Known unknowns
The Bank of England has also 
endorsed a first rate rise, although 
this merely reversed the post-
referendum cut in August 2016. 
But the adjustment raised more 
questions. Does the bank believe 
that the economy will continue 
to grow faster than its current 
sustainable rate and will this cause 
an increase in core inflation? Will 
the rate increase turn out to be the 
first in a sequence and, if it does, 
at what pace will further increases 
come through and how far will the 
process take us? 

Further uncertainty is added 
by the seemingly chaotic progress 
of Brexit negotiations. While the 
media has sustained an exaggerated 
state of excitement, the impact  
on the real economy has been  
less obvious.

These questions can be added to 
the long list of known unknowns. At 
the moment, there is nothing on the 
list that looks likely to bring about 
a major shift away from recent 
growth patterns. An interesting and 
potentially important development 
we will be looking for will be the 
reaction of companies in the US 
to rising interest rates. We believe 
that higher risk-free returns from 
cash and bonds might encourage 
companies to increase productivity-
enhancing capital investment. If 
this proves to be the case, monetary 
authorities may shed some of their 
current reticence with regard  
to edging rates towards more 
normal levels.

For investment markets, this 
background of continued growth 
and only a gentle cyclical upturn 

in inflation leads us to maintain 
our more neutral view on 
equities. While earnings growth 
is supportive, valuations cannot 
be described as cheap. Positioning 
is becoming more extended and 
there is a risk of upset caused 
by quantitative tightening. We 
continue to be underweight in 
fixed income within portfolios, 
particularly government bonds, 
where we expect yields to be higher 
in 12 months given a background 
of higher inflation and tighter 
monetary conditions than today.

As the year progresses, we may 
look to lower the overall risk 
of portfolios (reducing beta in 
equity, and improving the average 
credit exposure in fixed income), 
but this will more likely be a 
gradual process rather than a 
big bang! 

“ Normal is not what 
we saw during the 
decade prior to the 
Great Recession; 
normal is a much 
duller affair”
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CURRENT VIEWS

  We favour the 
base currency

  We favour the 
counter currency

 No preferenceKEY

Currency

Alternatives

  Increased volatility and dispersion should provide opportunities.

  Lower liquidity and flatter rate profiles reduce the attractiveness of many strategies.

  Increased volatility across many asset classes should counter lower rate cycles.

  Post-Brexit concerns have resulted in the marking down of property valuations, 
but income characteristics remain attractive.

  Ongoing excess supply is likely to weigh on prices for some time.

  Gold is attractive as a diversifier, portfolio insurance and an inflation hedge.

  Oil continues to be volatile as politics and supply concerns dominate the market.

Absolute: equity

Absolute: fixed income

Absolute: macro

Commercial 
property (UK)

Industrial metals

Precious metals

Energy

Cash

  Cash has defensive and opportunistic qualities in uncertain and volatile markets.

  Concerns over continuing economic strength in light of Brexit and that the previous tailwind from weaker 
sterling may be behind us leads to a more cautious stance.

  Strong cyclical upturn in economic growth is supportive but investors already positioned for this.

  Potential for a strong increase in growth and earnings is offset by higher valuations.

  Stronger growth and inflation after many years of disappointment is driving a recovery in corporate earning level.

  The increase in global trade is helpful to Asia Pacific although they performed strongly in 2017.

  Continued global growth should be supportive to Emerging Markets that are cheap relative to developed markets.

Equities

Emerging markets

Asia Pacific

Japanese

North America

European

UK

£

  Currencies

Ba
se

 c
ur

re
nc

y

US$

€

CHF

US$£ € CHF

A summary of our investment team’s thinking on the likely direction of global markets

Positive

Positive/neutral

Neutral

Negative/neutral

Negative

KEY TERMS

Up from last quarter
No change
Down from last quarter

Spread: the difference 
in yield between a 
non-government and 
government fixed 
income security. 

Duration: approximate 
percentage change  
in the price of a  
bond for a 1% change 
in yield.

  We remain negative on GBP and euro bonds but US Treasuries are becoming relatively more attractive 
given the normalisation of yields that is taking place.

  Credit spreads provide a small pick-up but are at a historically narrow level.

  High yield credit spreads are at a historically tight level so we are wary of excessive exposure.

  Inflation-linked government bonds remain attractive and provide a hedge against unexpected higher inflation.

Government

Investment grade

High yield

Inflation-linked

Fixed income

January 2018

At a glance...

  Selectively, local emerging market bonds offer good interest rate and currency exposure.Emerging markets



Winter 2018 dialogue

ENTREPRENEURS

10

Recipe for success
Entrepreneur Daniel Land talks to Andrew Strange after 

the successful sale of his Coco di Mama restaurant business
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Entrepreneur Daniel Land 
boarded a plane for LA 
last month at the start of 

an extended holiday that will give 
him the space he needs to relax 
and plan his future, after selling 
the 18-restaurant Coco di Mama 
chain that he and his business 
partner built from scratch. 

Lifelong friends Daniel Land 
and Jeremy Sanders founded 
the Italian food business when 
they were just 26 years old and 
opened their first restaurant, in 
Fleet Street, in 2011. Last summer 
they sold it to Azzurri, the private 
equity-backed group that owns 
Ask and Zizzi, in the kind of 
deal that is a dream for many 
entrepreneurs.

From the early days when they 
were making 4,000 transactions 
a week they grew the business 
so rapidly that by the time they 
exited, they had reached 90,000 
transactions. At a recent event 
hosted by Schroders Wealth 
Management, Daniel told the story 
of Coco di Mama to an invited 
audience of entrepreneurs.

Andrew Strange
Business journalist

Finding investors
Before starting Coco di Mama, 
Daniel worked at Merrill Lynch 
and Jeremy was at Bain & Co, but 
after five years they both realised 
that they wanted to do something 
different. The chance to make a 
change came when Jeremy spotted 
an Italian quick-service restaurant 
while he was studying for a 
masters in business administration 
(MBA) in Paris and they realised 
that there was nothing like it  
in London.

“No one had taken the most 
popular food in the UK, Italian, 
and done it in a good quality, 
quick format,” explains Daniel. 
“We thought it was a way to really 
capture people at lunchtime; 
people like us who are sitting at 
their desks and would love to leave 
their desks and get a really tasty 
bowl of hot pasta in less than  
30 seconds.”

While they knew they had  
spotted a gap in the market, they 
needed to raise the money to open 
the first restaurant and began 
approaching investors. Several 

“ We were giving 
people a job, 
security, a livelihood, 
and giving them a 
chance to progress” 
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recognised the opportunity, 
including respected restaurant 
investor Arjun Waney, who is 
behind establishments such as 
London’s Arts Club and Zuma, as 
well as Stuart Rose, then chairman 
and CEO of Marks & Spencer.

Daniel had known Rose during 
his time at Merrill Lynch, but 
bringing him on board with 
the fledgling company was a 

significant coup. “It takes quite 
a lot for us to be daunted by 
something,” explains Daniel. 
“But when we went to see him 
at his offices at M&S to pitch the 
business to him it was a pretty 
daunting moment.”

Down to business
By pooling every penny they had 
and accepting money from the 

investors, Daniel and Jeremy raised 
half a million pounds and the 
hard work of getting the business 
up and running began. Although 
neither had experience in catering, 
they learned to do everything 
themselves. Daniel made the coffee 
and worked the till, while Jeremy 
cooked the pasta.

One insight that they had gained 
while working in the corporate 

WHAT DOES THE FUTURE HOLD?

Coco di Mama co-founder Daniel Land has 
achieved what many entrepreneurs hope for – a 
successful sale of his business and the financial 
benefits that come with it. But he is only 34 years 
old and plans to start again with a new business 
venture after a short break to enjoy his success.

He explains: “What I’ve discovered is that you get 
a lot of pleasure from striving to build a business. 
When you sell your business there’s a great moment 
when you say ‘awesome, this is what I set out to do’. 
That’s really cool but you can’t celebrate all day long 
and that feeling doesn’t last very long.

“Striving to create something is where fulfilment 
comes from. I also know, and it’s something that I 

didn’t know when we started Coco di Mama in 2011, 
that the decision to start it would immeasurably alter 
the next seven years of my life. I probably suspected 
it but I didn’t know that it meant seven years of no 
holidays, and keeping our heads down.

“Now I know that when I start my next business it’s 
going to be five or 10 years of my life that will be 
focused on it because starting a business is hard.

“I’m taking some time off now. I’m going to get on 
a plane and travel for three or four months. Then 
I’m going to think about what I’m going to do next. 
What I really want to do is find a problem that I 
really care about solving and build a business to 
solve that problem.”

▼

“ When you sell your 
business there’s a 
great moment when 
you say ‘awesome, 
this is what I set  
out to do’. That’s 
really cool but you 
can’t celebrate all 
day long” 
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The Schroders Wealth 
Management Entrepreneur 
Group supports young and 
growing businesses.
 
Portfolio Director Robert 
Snuggs explains: “We are 
in the fortunate position of 
looking after a number of 
experienced entrepreneurs 
who have invaluable 
experience as well as 
clients who want access 
to an exciting and rapidly 
growing area. We know 
that entrepreneurs face a 
number of challenges and, 
if we cannot help, then 
we can introduce them to 

someone who can within 
our extensive network.
 
For our existing clients 
with an interest in 
innovation in the UK, 
we provide exposure to 
the entrepreneurs in our 
network and connections 
are forged. Whether it is 
through mentorship or 
non-executive positions, 
or just the chance to hear 
from entrepreneurs in a 
particular sector at one of 
our small, themed, private 
dining events, our clients 
have enjoyed hearing from 
the front line of disruption 

and innovation in the UK.
We have built an 

ecosystem allowing 
members to collaborate 
and share information. 
To support this we run 
a number of events 
throughout the year as 
well as joint ventures with 
other firms and networks, 
where we invite a wide 
range of entrepreneurs 
and professionals to share 
problems and provide 
insight. This year we have 
three flagship events as 
well as a number of smaller, 
sector-specific, round  
table events.

FOR MORE INFORMATION
To find out more about the Schroders Wealth Management Entrepreneur Group, please contact  
robert.snuggs@cazenovecapital.com or nicholas.sanderson@cazenovecapital.com

world was that people wanted 
variety and however good their 
pasta was nobody would want it 
every day. So they added Italian-
themed sandwiches and soup to the 
menu as well as great coffee.

“Our families were saying ‘what  
are you doing, you are nuts!’ But  
we backed ourselves knowing that 
we were 26. At that age you can go  
back and start again if it doesn’t  
work out, so we just thought,  
 ‘let’s go for it’.

“We decided on Fleet Street for 
our first site because we wanted to 
pit ourselves against the big boys of 
‘quick-food’ service. We thought if 
we could compete with them in the 
heart of the city we would have a 
good business. If we couldn’t, then 
what was the point?”

When they opened their second 
restaurant at London Wall, Rose 
agreed to become their chairman. 
By 2015, they had further sites 
across London at St Paul’s, 
Monument, Houndsditch and 
Margaret Street and attracted  
the attention of Azzurri, which  
took a majority stake in the 
business. Azzurri wanted a  
quick-service chain to complement 
its other Italian brands. 

Exit this way
Two years and 12 stores later, 
Daniel and Jeremy agreed a deal 
for Azzurri to buy them out of 
the business altogether. Daniel 
explains: “By then we had grown 
the business to 18 restaurants, 
we had set up an amazing central 
team, we had created a great 
brand, and we had set the business 
up for success.

“We were a fast-growing business 
but we felt there was so much 
exciting stuff going on in so many 
different areas of the world and  
in so many different sectors. We 
didn’t think we wanted to be in the 
business for the rest of our lives  
and we fancied doing something 
else. We had no idea what and  

SUPPORTING GROWING BUSINESSES

we still don’t, but that’s really OK.”
But Daniel has fond memories of 

the business he and Jeremy built. 
“When we opened new stores, 
those were my best moments,” he 
explains. “We would hire a lot of 
new people. We were giving people 
a job, security, a livelihood and 
giving them a chance to progress.”

Daniel recently had lunch at a 
new Coco di Mama in White City, 
which has opened since he and 
Jeremy exited the business, and 
enjoyed the experience. He says: 
“It’s our life’s work, it’s our baby. 
We will always be founders of  
Coco di Mama.”

For the moment Daniel is 
enjoying some of the things that 
were impossible while he was busy 
with the business. He’s planning 
to visit friends overseas, to go 
trekking, and hopes to travel to 
some of the world’s most vibrant 
cities, including Lisbon and Tel 
Aviv. But don’t expect him to be 
gone for long. 
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1
The company explains how 

it will use your data and, if 
necessary, asks for your consent. 

2
You give consent before they 

start using your data unless 
there is a lawful basis, such as 
it being necessary to provide a 
service to you.

4
The company then uses the 

data only for the purpose you 
have agreed.

If they want to use the data for 
something else they must ask 
you for consent again. You can 
also withdraw your consent.

What is GDPR?
The General Data Protection Regulation (GDPR) will 
replace the 1998 Data Protection Act. GDPR brings the 
regulations up to date with the ways in which data is being 
used in today’s world and to help to combat the rise in 
information security risks.
Organisations will have an increased responsibility around how 
they gather, hold, and use your data. This gives more control to 
you over what companies can do with your data.

Why do we need it?
In the modern world we use more data than ever before. 
Technological advances mean electronic data is available on 
everything from our finances, our health to our shopping 
behaviour.

143m
Criminals stole the details of 143 million people from US credit 
scoring agency Equifax last summer.

Protecting your data
In order to improve the protection of your personal data and provide more transparency on how it is used, 
the EU has created the new General Data Protection Regulation that will come into effect in May 2018

Fines
Companies that don’t take steps to protect your data 
appropriately could face fines of 4% of global turnover or  
€20 million – whichever is greater.

What it means to you
Companies must be more explicit about how they hold and what 
they do with your data and they will need to establish a lawful 
basis for collecting and using it. In some cases this will mean 
asking for your specific consent.
As an individual you will have more rights. You will be able to 
find out how your data is processed, where and why.

• You will have the right to ask companies to delete your details 
(unless they legally must keep them).

• You will need to be notified of any security breaches which 
might put you at risk.

• They will need your consent to use your data in certain ways, 
such as for marketing or selling it to third parties.

Do I need to do anything?
At Schroders Wealth Management, we have always believed in the importance of respecting and protecting clients’ data. We will be 
contacting you in the coming weeks to let you know what the regulation means in relation to the services we currently provide to you.IL
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The data controller implements 

adequate security measures using 
only the data they require. This 
includes companies that process  
your data on their behalf.
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NEXT GENERATION

Altruistic 
power
Lyn Tomlinson, Wealth Planner, considers 
how a new generation is giving to worthy 
causes and why their focus has switched to 
issues like climate change

T
here has been a great deal of discussion 
about the potential of the next generation 
(next gen) of philanthropists. Born between 
1964 and 2000, they will shape support 
for good causes for decades to come, but 

are they really that different from their parents and 
grandparents?

Recent research from the Johnson Center for 
Philanthropy is the first study to ask the next gen what 
they think, rather than summarise what others think 
of them. It suggests that they are more similar to the 
previous generation than we may have believed.

While there are emerging differences in philanthropic 
causes, the main difference between the two generations  
is not in what they invest in, but how they do it. 

Giving priorities
In terms of their priorities when it comes to giving, the 
older generation are naturally more focused on health 
and religion. The next gen (having grown up with 
messages about recycling, climate change and finite 
natural resources) are more likely to support 
environmental causes. Interestingly, both generations 
cite education and basic needs as by far their main 
focus of giving. ▼
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The next gen’s respect for legacy 
is apparent in their strong sense 
of stewardship, and is reflected in 
whom they look to for support when 
developing their own philanthropic 
identity. This should give some 
comfort to families that their 
legacies are safe in the hands of 
their children. 

But while the generations are 
aligned on many philanthropic 
objectives, what’s clear is that their 
approaches to philanthropy differ, 
with the next gen excited about 
innovation and ideas for change. 

Impact investing
The next gen philanthropist can 
be described as having a total 
impact approach to philanthropy 
that encompasses all of their 
assets, whether those are business, 
investments, time, talent or their 
network. They want to be hands-
on and to involve themselves in 
philanthropic causes now, rather 
than waiting until they are older  
to make a difference.

Impact investing is investing 
with the intention to generate 
environmental or social impact 
alongside a financial return. Many 

are drawn to impact investing. 
Unable to disconnect how they 
invest their assets from their values 
and philanthropic objectives, they 
invest both for financial return and 
social change. They allocate capital 
across the spectrum of responsible 
investments, from positive to 
negative screening through to more 
impactful, higher-risk allocations 
such as social entrepreneurship, 
outcomes-based contracts, 
microfinance or the innovative 
green bond.

The expansion of responsible 
investment options and vehicles, 
which did not even exist 10 or 15 
years ago, allows them to more 
easily reflect a preference (e.g. 
climate change) within their 
investment portfolio than the 
previous generation could. 

Technology for change
In addition, advances in technology 
have allowed information to be 
provided to this generation in 
great quantities. This data can 
be used in a huge number of 
ways, from making it easier to 
assess a company’s harmful or 
beneficial contribution to society, 

“ Are the next 
generation of donors 
really that different, 
or are there just many 
more ways to be 
philanthropic now 
than 30 years ago?”

Lyn Tomlinson
Wealth Planner
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NEXT GENERATION

THE RISE OF GREEN BONDS

Many people have heard about green bonds but 
never really understood what they are. In simple 
terms, a green bond is a debt issuance with 
proceeds earmarked to fund projects that provide 
climate or environmental benefits. The obligation 
is backed by the issuer’s balance sheet. 

Green bonds have gained popularity as the 
world focuses more on climate change. 
Issuances doubled between 2015 and 2016 
and are on track to double again by the end 
of 2017. At present, there are c. £110 billion of 
outstanding green bonds in the market and 
c. 75% of all issuances have a credit rating of 
A- or better (as per Sustainalytics credit rating). 
Countries, municipalities and corporates 
increasingly want to use this type of product to 
help fund their carbon-reduction targets.

Green bonds are attractive for investors across 
the spectrum. For mainstream investors they can 
offer market rates of return. For sustainability 
mandates, green bonds provide an accessible 
way to invest in low-carbon assets. For issuers, 
green bonds provide a clear signal to the market 
that they are focusing on climate change. 

The supply of green bonds is set to increase as 
they represent a valuable tool to mobilise global 
investment in low-carbon infrastructure. This 
is a truly global trend with China having made 
39% of 2016 green bond issuances. Poland is 
the first country to issue a green sovereign bond, 
with a €750 million issuance financing a range 
of climate-related projects, including renewable 
energy generation and clean transportation. 
Poland generates more than 80% of its 
electricity from coal. This highlights that even 
fossil fuel-reliant countries are planning for  
the future. 

SOURCE: MORGAN STANLEY RESEARCH
– GREEN IS GOOD, 21ST SEPTEMBER 2017

FOR MORE INFORMATION
For more information on our approach  
to responsible investment, please visit 
cazenovecapital.com/sustainability

right through to analysing the 
effectiveness of organisations,  
before deciding on their grant-
making strategy. As little as two 
decades ago, even the most basic 
data would be hard or expensive  
to find and analyse. 

Policymakers are also waking 
up to the fact that it will take a 
concerted effort of government, 
private capital and philanthropy 
to address some of the largest 
social challenges facing us, which 
is providing never seen before 
opportunities for collaboration.  
This is important because the  
next gen want to use their  
personal talents, as well as their 
assets, to solve problems alongside 
their peers. 

Because some of the next 
generation stand to inherit an 
unprecedented amount of wealth 
(estimated at $40 trillion), the 
next generation of donors have 
the future of philanthropy in their 

hands. While no more charitably 
minded than their parents, the 
tools available to this generation 
to help them evolve and improve 
philanthropy are seemingly endless. 
Are the next generation of donors 
really that different, or are there just 
many more ways to be philanthropic 
now than 30 years ago? 

The Next Gen Donors 
research project launched by 
nextgendonors.org highlights 
that the use of traditional 
foundation and charitable trust 
structures are also declining, 
while the use of donor advised 
funds (DAFs) is increasing. A 
DAF allows the next generation 
to go ‘off mission’ from the 
family foundation, but to also 
outsource the administration to 
a third party. DAFs, however, 
are a fairly recent innovation 
in philanthropy, certainly in the 
UK, which lags behind the US 
in the use of such vehicles.



Disruptive
influence
A pack of new digital companies such as Amazon, Facebook 
and Uber are revolutionising the way that technology is used 
by both businesses and consumers, writes Alina Gregory
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Back in 2015, a media  
exec from advertising  
giant Havas made  

the following observation: “Uber, 
the world’s largest taxi company, 
owns no vehicles. Facebook, the 
world’s most popular media owner, 
creates no content. Alibaba, the 
most valuable retailer, has no 
inventory. And Airbnb, the world’s 
largest accommodation provider, 
owns no real estate. Something 
interesting is happening.” 

While some of the detail in that 
quote may have changed in recent 
years – in 2017, Facebook actually 
started making its own content 
– the basic sentiment holds 
powerfully true. We live  
in a world where traditional 
businesses are being severely 
disrupted and may cease to  
exist altogether.

Bricks to clicks 
Amazon is making waves in the 
retail landscape and customer 
satisfaction scores consistently 
place it at number one on price, 
choice and convenience. At the 
same time, traditional bricks-and-
mortar players in the US like Sears 
and Macy’s are struggling, and it is 
not for a lack of demand.

Since 1995, the US population 
has grown by less than 14%, yet 
the number of shopping centres 
has grown by more than 23% and 
total leasable area has grown by 
almost 30%. As a result, retail 

Alina Gregory
Assistant  
Portfolio Manager

sales per square foot have fallen 
24% over the past 10 years, forcing 
more and more store closures. 
There is simply too much supply 
in US retail. Add to that depressed 
wage growth and constantly 
changing customer preferences, 
and Amazon’s shift from ‘bricks 
to clicks’ becomes only part of the 
story, though quite a big part.

SOURCE: DATASTREAM, 30TH SEPTEMBER 2017

TOTAL RETURNS (%) JANUARY 
2006 – SEPTEMBER 2017

Amazon
1939%

Target
38%

Tiffany
196%

Macy’s
-14%

Walmart
119%

Sears
-90%

Gap
116%

JC Penney
-92%

“Uber, the world’s largest taxi 
company, owns no vehicles. 
Facebook, the world’s most popular 
media owner, creates no content. 
Alibaba, the most valuable retailer, 
has no inventory”

▼
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Simple and transparent
Five years ago, Sir Martin Sorrell, 
CEO of the world’s largest 
advertising company, WPP, wrote 
in the company’s annual report: 
“Retail giants like Walmart, Tesco 
and Carrefour continue to focus on 
leveraging their buying power on 
a global level, even as they suffer 
issues of their own. Legacy retailers 
face pressure from online retailers. 
Amazon is a threat to all. In one 
week, we spoke to three CEOs in 
three different industries, all of 
whom identified Amazon as their 
biggest threat.”

Back then, Sorrell saw digital 
technology as a threat for retail, 
transportation and FMCG 
companies, but an opportunity 
for advertising. Sure enough, 
the share of WPP’s revenues 
from digital activities has been 
increasing, but that was not 
enough to protect it from an 11% 
fall in August, its largest single-
day decline since 1998. Rather 
than creating opportunities to 
add value through its poorly 
understood and opaque  
dynamics, the so-called  
‘digital complexity’ has 

become digital efficiency, 
transparency and simplification, 
leading some companies to bypass 
advertising agencies and bring 
their marketing in-house. 

Targeting consumers
The former global Chief Marketing 
Officer of Mars, Bruce McColl, 
once stated that his company’s 
target market is ‘about seven billion 
people sitting on this planet’, for 
which TV advertising is perfect. 
For advertising and marketing 
companies, the rise of Facebook and 
Google has shifted the focus from 
televised mass-reach campaigns 
to targeted ideas intelligently 
pitched, and with that has come 
the new challenge of creating short, 
silent, thumb-stopping content, 
constrained by a 5x3cm space.  

It took 57 years to reach a 
billion TV sets across the globe, 
while it only took four years for 
mobile phones to reach the same 
milestone. It is unsurprising  
that companies across sectors  
are hiring experts to seize  
digital opportunities.

Mayor of London Sadiq Khan 
even appointed London’s first 

ever Chief Digital Officer (CDO) 
in August. At the company level, 
consumer-facing industries are 
leading the way, with 35% of 
insurance companies, 27% of 
banks, 28% of media companies 
and 27% of consumer  
products retailers currently 
employing CDOs. 

The disruption phenomenon 
is felt at both the macro and the 
micro level. Living in a world 
of structurally lower inflation, 
CEOs have been dedicating entire 
pages of their annual reports to 
disruption and how their own 
technology strategies are built 
to combat it. Even the grocery 
industry, which had long managed 
to fall outside of Amazon’s reach, 
can no longer escape its grasp 
following its $13.7 billion purchase 
of Whole Foods. 

In its annual report, digital 
media company Syzygy says: 
“The milkman has a special place 
in British hearts; it’s a doorstep 
delivery service steeped in heritage 
and nostalgia. But traditional 
milk delivery – like all industries 
– is under threat of disruption. 
Supermarkets are scaling up 

“ The legacy retailers face 
pressure from online retailers. 
Amazon is a threat to all”

HOW AMAZON IS CHANGING THE WORLD 
Amazon now has more than 300 million 
active users, a market cap bigger than 
its next four largest US peers combined 
(Home Depot, Priceline, Netflix and 
Lowe’s) and one of the most valuable 
brand names in the world. 

No longer just an online bookstore – 
or even ‘the everything store’ – today 
Amazon is a marketplace for third 
party and private label products, a 
manufacturer of electronic devices and 
producer of media content. It also offers 

streaming and free shipping through 
Amazon Prime and a leading cloud 
computing service through Amazon 
Web Services.

Its share of retail spending is also 
increasing; in the past two years, one 
in every two dollars spent in retail was 
through Amazon. One in four people 
now check Amazon’s user reviews while 
in a physical store.

The company’s unparalleled investment 

in last-mile infrastructure has left its 
competitors behind and has given rise 
to free next-day delivery for Amazon 
Prime members in just one click. And 
for those who think that one click is one 
click too many, the Amazon Echo will 
add items to your shopping cart if you 
simply ask Alexa.

Currently, 52% of US households have 
an Amazon Prime account, while only 
49% have a landline. Things are changing 
and Amazon is leading the charge. 
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SOURCE: EMARKETER, 18TH MAY 2015

PICKING STOCKS AMID THE 
DISRUPTION

In a world where technology is disrupting the way 
every business operates and where the economic 
landscape seems permanently uncertain, Schroders 
Wealth Management seeks to identify the most 
attractive investment opportunities through 
a combination of screening techniques and 
fundamental research, with the aim of generating 
returns ahead of inflation, whatever is going on in the 
wider world.

We are looking for the following qualitative factors:
 
Does the company have a high barrier to entry?
Any characteristic that is hard to replicate is its 
competitive advantage
 
Does the company actually make money after 
meeting all its cost requirements?
Without cash, it’s tough to develop new products, 
make acquisitions, pay dividends and reduce debt
 
Has the company consistently performed well?
Here we focus on returns on invested capital (cash 
returns), comparing the % return against the cost of 
capital over the long term (at least 5 years)
 
Are profit margins sustainable?
Margin stability gives many clues as to the pricing 
power of their goods or services, their relationship 
with suppliers, and how susceptible they may be to 
the economic cycle

Has the company avoided excess debt?
We prefer to see a small amount of debt
so that earnings growth is being generated
from shareholders’ equity as opposed to 
borrowed money
 
Does the company have a good track record of 
capital discipline?
A well-entrenched culture of rewarding 
shareholders with a cash dividend ensures that any 
capital allocation decision is made in shareholders’ 
best interests

FOR MORE INFORMATION
To find out more information on the services we provide, 
visit cazenovecapital.com

delivery services, while Amazon 
has also invested heavily in 
delivering fresh food to your door 
within one hour.”

Weathering the storm
In a disruptively deflationary 
world, the companies best  
placed to weather the digital 
storm are those that have 
identified their lifeboats and  
are firmly on board:

1  Pricing Power
 Established brands that are 

able to generate a short-term 
buzz without losing long-
term effectiveness, such as the 
return of all-day breakfast at 
McDonald’s, or Estée Lauder’s 
suite of high-end brand 
names commanding a quality 
premium.

2  Digital Footprints
 Not only the obvious 

technology companies like 
chipmaker TSMC, Chinese 
e-commerce giant Alibaba 
and cyber-security firm Check 
Point Software, but importantly 
those that embrace disruptive 
technologies in their own 
sectors – Sensata makes the 
sensors needed in autonomous 
driving, Publicis has the largest 
exposure to digital marketing 
services of its peers, and 
Pearson has shifted its entire 
service offering from print  
to digital.

3  Analogue Moats
 Service-led companies with 

human advice and interaction 
that cannot be replicated 
by Alexa – the employees at 
Halfords will assemble your 
child’s made-to-measure 
bicycle that you ordered from 
them online. 

If Amazon is making waves 
across sectors, it is up to  
the businesses (and their  
leaders) to ride them, and if  
all else fails, these three  
strategies will help them  
stay afloat. 
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Productivity 
puzzle
Why have productivity gains been so hard to achieve in the major 
economies since the financial crisis, asks Richard Jeffrey
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2012 2013 2014 2015 2016 2017

Several countries have now reached a crucial 
staging post on the long road to economic and 
policy normality. In fact, were you to look at an 

array of headline data for the US, Germany and the 
UK, you would think that those countries were already 
back onto a normal growth path. However, there is 
one link in the drive chains of these economies (which 
have been among the more successful over the past 
seven years) that is not yet in place. While the headline 
growth numbers look reasonable, the underlying 
productivity trends have been worrying. 

Productivity, which at the simplest level is the 
amount produced by the average working person 
over a period, is a strange number in that, although 
crucial, it is always measured indirectly. So, it relies 

on our statistical authorities producing accurate 
information on both total output and total 
employment. Putting that issue to one side for a 
moment, it is obvious that an economy can grow 
only if those in work produce more (that is, they can 
improve their productivity) or the number of people 
in employment rises. 

Another important concept is that, to be 
sustainable, productivity improvements must be 
brought about without people in work having to 
work ever harder – improvements must be the 
result either of better technology or of permanent 
efficiency gains. And one other fact is also worth 
highlighting: in the longer term, people can only 
be paid more in real terms if they produce more. ▼
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improvements, while 0.8% 
reflected increases in the size of 
the total workforce and 0.5% 
came from increased employment.

So, the total rise in the numbers 
in work has contributed 1.2% to 
the average annual growth rate in 
the UK during the recovery from 
the great recession. In the US, the 
equivalent percentage is 0.9% and 
in Germany it is also 0.9%; these 
numbers can be contrasted with 
productivity gains of just 1.0% and 
1.1%, respectively.

The bigger picture
While, in international growth 
terms, it may be GDP numbers that 
determine who tops the league in 
the context of intrinsic economic 
wellbeing, it is growth in GDP 
per head of population that is 
vital. In nations with unchanging 
population age profiles, growth per 
capita will be virtually identical to 
gains in productivity.

For those countries with ageing 
populations, however, per capita 
growth will tend to be lower than 

Growing economies
During the decade or so before 
the recession, the US, German 
and UK economies grew by 
average rates of 3.2%, 1.5% and 
2.9%, respectively. Within this, 
productivity gains contributed 
2.3%, 1.2% and 1.9% (it is worth 
noting that numbers for Germany 
are probably understated due to 
the impact of reunification and 
the introduction of the euro). 
Making up the difference, all 
three economies saw growth rates 
enhanced through an expansion of 
the numbers in employment. 

This reflected both increased 
workforce sizes and increases 
in the proportion of people of 
working age in employment. So, 
in the UK’s case, output (or GDP) 
growth averaged 2.9% per annum 
between 1993 and 2007, of which 
1.9% came from productivity 
gains, 0.6% from an increased 
workforce size and 0.4% as a 
result of an increased proportion 
of the working population actually 
in work. 

We can immediately contrast 
those numbers with more recent 
experience. Between 2010 and 
2016, GDP growth in the UK 
averaged a respectable 1.9% 
per year. Of this, only 0.7% 
was as a result of productivity 
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Chief Economist
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productivity growth – something 
that will intensify the issues caused 
by weak productivity trends. For 
the US and UK, ageing is not so 
much of a problem. For Germany, 
it represents a dark shadow over 
future growth.

 
Hidden dilemma
To an extent, countries like the US, 
Germany and the UK have been 
hiding behind the satisfactory 
growth numbers reported since 
the recession and have been able 
to brush off weaker (but more 
important) trends in productivity. 
Near-full employment with 
domestic labour forces and the 
likelihood that immigration will 
contribute less to growth mean 
that this will no longer be so easy 
to distract attention from. It will 
be incumbent on policymakers and 
the wider economics profession 
to come up with more coherent 
explanations for recent trends.

If, as I strongly believe, weak 
productivity trends in advanced 
economies during the period since 
the recession are linked directly 
to very low interest rates and 
bond yields, then rising rates in 
the US and, more recently, in the 
UK should initiate an improved 
productivity trend. 

In essence, my analysis suggests 

that low interest rates induce 
economic laziness. 

The challenge of higher 
interest rates should encourage 
companies to undertake higher 
levels of productivity-enhancing 
investment in new technology.

In the context of the EU, one 
further observation is pertinent 
to the position in Germany and 
the UK. While tapping into the 
cheaper EU pool of labour may 
be beneficial at the corporate and 
GDP levels, it is not beneficial to 
people already in employment. 
It is not so much that bringing 
people into the workforce from 
overseas forces down wages; 
rather it is that having access 
to a supply of cheaper labour 
discourages companies from 
undertaking the productivity-
enhancing investment that would 
otherwise lead to real income 
growth for those already in 
employment.

One final observation is 
appropriate for the UK. I estimate 
that recent annual GDP growth 
numbers have probably been 
understated by around 0.25%. 
While this would boost recent 
productivity growth to average 
an annual rate of around 1%, the 
fundamental problem is only 
modestly reduced. 

“ To be sustainable, 
productivity 
improvements must 
be brought about 
without people in 
work having to work 
ever harder”

MADE IN BRITAIN

In the Autumn Budget, Chancellor Philip 
Hammond slashed the UK’s productivity growth 
forecast, as earlier optimistic predictions proved 
unfounded. There is now concern that far from 
being a recovery phase following the financial 
crisis, we may be in a period of permanently low 
productivity growth.

In his Budget speech, the Chancellor said: 
“Regrettably our productivity performance 
continues to disappoint. The Office for Budget 
Responsibility (OBR) has assumed, at each of 
the last 16 fiscal events, that productivity growth 
would return to its pre-crisis trend of about 2% a 
year, but it has remained stubbornly flat.”  

In light of this disappointing performance, the 
OBR revised down its forecast for GDP growth, 
which it believes will reach 1.5% in 2017, 1.4% in 
2018, and 1.3% in 2019 and 2020, before picking 
back up to 1.5% and finally 1.6% in 2022.

In an earlier report, published before the 
Budget, the OBR had said: “It is notable that the 
‘productivity puzzle’ is not just a UK phenomenon. 
For instance, the US Congressional Budget 
Office has made similar downward revisions to 
its productivity forecasts, as have the IMF and 
the OECD in their forecasts for many advanced 
economies. And weak investment and the 
impact of very low interest rates are plausible 
explanations for many countries. 

“But it is also worth noting that some 
commentators have argued that the advanced 
economies have entered an era of permanently 
subdued productivity growth for structural 
reasons.”
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T he sheer brilliance of Guiseppe Sesti’s wines from 
Brunello di Montalcino means that they are regularly 
feted as being among the world’s very best. You 

hardly need me to tell you that the same goes for Aubert de 
Villaine’s Domaine de la Romanée Conti in Vosne Romanée, 
Louis Roederer’s Cristal Champagne, Alvaro Palacios’ 
L’Hermita in Priorat or Henschke’s Hill of Grace in Eden 
Valley, Australia. They are known for a craftsmanship that 
speaks of an excellence of achievement and attention to 
detail at every step of the process, from vineyard to cellar.

What may be less well known is that all of these wines 
farm their grapes either organically or biodynamically. 
They don’t necessarily announce this on the label, usually 
because they have a level of prestige that makes extra 
marketing unnecessary or undesirable. But each one of 
them ensures an approach to making wine that removes as 
many layers as possible between the soil, the grapes and the 
liquid that ends up in our glasses. 

Both organic and biodynamic winemaking are becoming 
increasingly recognised choices by the world’s best 
winemakers. The profile of both methods is increasing 
through their adoption by high-profile names like Pingus in 

The wine 
revolution

Bordeaux-based wine writer Jane Anson explains how 
many of the great vineyards are embracing more natural 
winemaking methods

▼
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Ribero des Duero, and chateaux 
such as Pontet Canet and Palmer 
in Bordeaux. And then there is the 
influence of true innovators such as 
Nicolas Joly at Coulée de Serrant 
in the Loire, who founded a global 
network of like-minded producers, 
which includes 200 members from 
17 countries, called Renaissance des 
Appellations, or Return to Terroir. 

This is a man who studied at 
Colombia University and worked 
as an investment banker before 
returning to the Loire to take 
over his family’s wine estate. He 
began farming using traditional 
methods, but when he saw the 

effect it was having on the life of 
his soils, he cut out all pesticides 
and herbicides and introduced 
ancestral methods such as horse-
drawn ploughing and making 
choices in the vineyard and cellar 
according to the natural cycle of 
the moon. Today, his is among the 
undisputed stars of French wine.

It’s a trend that shows no signs of 
stopping. Worldwide, the number 
of organic vineyards almost tripled 
from 2004 to 2011 – from 88,000 
hectares to 256,000 hectares. 
The top three countries in the 
world for producing organic wine 
are Spain, France and Italy and 

WHAT IT ALL MEANS 

Organic farming:
Viticulture practised with strict control over any treatments 
used in the vineyards, avoiding synthetic treatments, 
chemical pesticides, herbicides and fertilisers.

Biodynamic farming:
A practice of viticulture that rejects chemical and synthetic 
treatments, and works to bring balance to the ecosystem of 
a vineyard, aligning vineyard and cellar work with lunar and 
planetary movements.

Natural wine:
Although there is no universally accepted definition or 
accreditation, typically natural wine is made with no 
additions in the process of winemaking. There are no added 

yeasts, bacteria, enzymes or tannins, and extremely minimal 
additions of the common preservative sulphur dioxide.

Terroir:
A French term (in origin at least) that refers to the 
specific soil, topography, climate, landscape character 
and biodiversity features, including the influence of man, 
of a named place where wine is grown. It is believed to 
influence taste and character of a wine, and is an important 
concept in both organic and biodynamic farming.

Viticulture:
This is a branch of horticulture that focuses on the science, 
production and study of grapes. It deals with the series of 
events that take place within the vineyard.

between them account for 73% of 
world organic wine production. 
This is partly due to climate and 
partly to figureheads such as 
Palacios, Joly, Sesti and Miguel 
Torres, who help drive awareness 
and firmly make the association 
between the highest quality wines 
and these minimal-intervention 
methods.

Global phenomenon
But they are far from the only 
ones. The largest single operation 
in the world surely belongs to 
Emiliana Organic Vineyards in 
Chile, which farms 1,470 acres 
organically and biodynamically. 
The remaining 1,342 acres are in 
conversion. Essentially, the belief 
that winemaking should express the 
terroir of a vineyard is what all great 
wines do world over – and the more 
value is placed on a wine, surely the 
more that should hold true. 

What happens in the cellar is also 
essential. Some of the ways that 
wine producers can limit the natural 
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SOME OF THE BEST TO TRY

Sesti Castello di Argiano Brunello di 
Montalcino 2012
Brunello is having a moment right now in terms 
of both wine investment and wine drinking, and 
this is one of the best. It’s dripping with wild 
strawberries, blackberries, sweet balsamic, tar 
and freshly cut herbs. To give you some idea 
of the scale of biodiversity here, there are 102 
hectares of land and just nine hectares given over 
to vines – the rest are olive groves, forest and 
pasture. Not certified but fully organic and  
then some – farmed according to the cycles  
of the moon. 

Benedicte & Stéphane Tissot Les Graviers 
Arbois 2015
This Chardonnay, from the Jura region of France, 
rivals many of the greatest white Burgundies for 
its precision, its thrillingly tense minerality and its 
sheer drinkability – candied lemon shot through 
with a twist of concentrated lime. Organic, 
biodynamic, near perfection, from a region that  
is increasingly being recognised on the 
international stage.

Eisele Vineyard Cabernet Sauvignon Napa 
2013
Owned by Artemis Estates of Bordeaux’s 
Chateau Latour, this is a perfectly proportioned 
vineyard in Calistoga, Napa, farmed entirely 
biodynamically (as, increasingly, is Chateau Latour 
itself). Effortlessly vibrant, the palate pulls you 
along through an array of cherry leaf, bilberry, 
violet, liquorice root, cedar and slate with a twist 
of salinity.

Domaine des Vignes du Maynes Cuvée 
Auguste 2014
The brilliant and talented Julien Guillot is proof 
that in Burgundy you don’t always have to go for 
the most expensive and renowned appellations 
to get truly amazing, nuanced and richly textured 
wines. Organic since 1954, biodynamic since 
1998, this just ripples with earthy and complex 
Pinot Noir flavours.

expression of a terroir include 
overuse of oak barrels (particularly 
new oak with its strong flavours); 
using certain types of cultivated 
yeast that can encourage specific 
flavours; and overly harsh filtration 
of the final wine – even overly 
close cropping in the vineyard to 
concentrate flavours. 

In theory, organic and 
biodynamic methods strip these 
types of intervention in the progress 
of a wine back to the essentials – 
and as a result they are methods of 
farming that are increasingly seen 
as a sensible choice if looking for 
vibrant flavours that provide an 
accurate reflection of the vineyard 
where the grapes are grown. 

It’s not always easy to find these 
wines without the help of a guide. 
I’ve asked sommeliers in restaurants 
where I admired their wine list 
(such as Pascaline Lepeltier at 
Rouge Tomate in New York and 
Kelli White at Press in Napa) and 
who had reputations for being 
particularly interested in organic 
and biodynamic wines (Celeb 
Ganzer at Vins Surnaturels in New 
York and Fredrik Lindfors at the 
Grand Hotel in Sweden) or simply 
legendary influencers such as the 
amazing Gerard Basset at TerraVina 
in the UK. 

Finding the best
When looking to select your 
own bottles, I suggest also 
asking sommeliers in your 
favourite restaurants for 
recommendations as well as 
wine merchants, particularly in 
reputed independent stockists, 
who will also have a wide range of 

favourite and reliable producers. 
The important thing to find is 
winemakers who adapt these 
methods to the demands of their 
own vineyards, and who believe 
that final wine quality is more 
important than anything else. 

And despite the fact that many 
producers don’t always note 
this on the bottle, it’s still worth 
looking for certification labels 
when you are choosing wine. In 
fact, more and more of the top 
names are doing so, with Aubert 
de Villaine finally getting official 
biodynamic certification for 
Domaine de la Romanée Conti 
in 2017, despite having worked 
entirely in this way since 2006. 

He says: “At first I was only 
interested in the benefits that it 
brought to the terroir, but the 
certification perhaps underlines 
the importance of being totally 
committed.” 

A few of the most common 
names to look for are Demeter 
for biodynamic and Ecocert, 
CCOF and USDA Organic 
(depending on the country of 
production) for organic wines. 
And besides Renaissance des 
Appellations, there are other 
excellent groups to look out 
for that champion these styles, 
such as Respekt in Austria and 
Biodyvin in France. 

Above all, bear in mind Nicolas 
Joly’s own suggestion about how 
to approach wine appreciation. 
“Wine should be a pure reflection 
of its soils and of the entirety 
of its environment. We should 
question anything that takes us 
further away from that fact.”  

Jane Anson 
Wine author

“ The top three countries  
in the world for producing 
organic wine are Spain, 
France and Italy” 



Winter 2018 dialogue

CALENDAR

30

15TH

– 28TH

Australian 
Open Tennis

4TH

– 15TH

Commonwealth
Games

23RD – 
26TH

World 
Economic 
Forum Annual 
Meeting, Davos 
– Klosters, 
Switzerland

14TH

The Grand 
National

9TH

Queen’s official 
birthday

24TH

Women in 
Saudi Arabia 
allowed to 
drive

18TH

St Leger Day
4TH – 11TH

Cowes Week

9TH – 12TH

The US 
PGA Golf 
Championship

AUG – 
OCT
German federal 
elections

28TH MAY
– 4TH JUNE
French Open 
Tennis

21ST

The Queen’s 
92nd birthday 

5TH

Tax year ends

27TH

Holocaust 
Remembrance 
Day

JAN

APRIL

JUNE

AUG SEP

12TH JUNE –19TH AUG
Royal Academy
Summer Exhibition

THE YEAR 
AHEAD

2018

27TH AUG
– 9TH SEP
US Open Tennis

28TH

Annual 
Cheese Rolling 
Championships, 
Coopers Hill, Glos

dialogue

5TH – 8TH

US Masters 
Golf 
Tournament
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23RD

Saint George’s Day

26TH

UEFA 
Champions 
League final

20TH

Italian general 
election

2ND – 15TH

The 
Championships, 
Wimbledon

6TH

US Senate 
and House of 
Representatives 
elections

22ND – 
26TH

The Chelsea 
Flower Show

4TH - 8TH

Henley Royal 
Regatta

19TH

Royal Wedding

14TH JUNE 
– 
15TH JULY
FIFA World 
Cup

7TH – 29TH

Tour de 
France

27TH

Monaco Grand 
Prix

19TH – 
23RD

Royal Ascot

19TH – 
22ND

The Open 
Championship

31ST

Halloween

4TH

The Super 
Bowl

9TH – 25TH 

Winter 
Olympics

9TH – 18TH 

Winter 
Paralympics

17TH 

Saint Patrick’s 
Day

18TH 

Russian 
presidential 
election

FEB MAR

MAY

JULY

SEP OCT NOV DEC

18TH – 
29TH

The Invictus 
Games 

25TH

Christmas
NOV
The Autumn 
Statement

11TH

Marks 100 
years since the 
end of WW1

16TH

Chinese New 
Year (Year of 
the Dog)
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